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CALL FOR PAPERS 

Special Issue
Journal of Euromarketing
Marketing in Russia

and the Commonwealth of Independent States
Submission Deadline: 30 April 2015
Guest Editor: Professor Dr. Marin Marinov 
The Journal of Euromarketing is published by IMDA Press and by the end of 2014 published twenty-three volumes. It is the official Journal of the International Management Development Association (IMDA). The aims of the journal are to serve the needs of academics, practitioners, and public policymakers concerning marketing issues pertaining to the European context. The journal is a premier publication outlet in international/global marketing with a distinct focus on the enlarged Europe as well as the emerging business relationships between European countries and other regions and countries worldwide.
The call for a Special Issue on Marketing in Russia and the Commonwealth of Independent States invites submissions focusing on the uses of marketing in the entire region of Russia and the Commonwealth of Independent States (CIS).  Marketing in this part of the world has undergone significant changes. The regional characteristics are impressive. This region was in the recent past the former Soviet Union. Being the key decedent of that state contemporary Russia is among the largest economies in the world. Russian businesses and population are with ever increasing potentials. The country forms a part of the Brazil, Russia, India, China, and South Africa (BRICS) conglomeration of emerging economies, and a fresh entrant to the World Trade Organization (WTO). The CIS region is on the ascent with ever increasing economic significance and augmenting middle class.
The Special Issue invites submissions dealing with marketing in Russia and CIS in the following areas, but not limited to them:
· Current issues in marketing;
· Segmenting the Russian market and the markets of the CIS;

· Consumer behavior:
· B2B marketing;
· Company product and brand strategies across various international markets;
· Cultural specifics of marketing;
· Domestic and international marketing strategies of Russian firms and firms from the CIS;;

· Promotional strategies of Russian firms and firms from the CIS;
· Distribution strategies of Russian firms and firms from the CIS;

· Pricing strategies of Russian firms and firms from the CIS;

· Marketing of non-for-profit firms in Russia and the CIS;

· Environmental impacts on firm marketing strategies
.
The manuscripts can be theoretical and empirical, including quantitative and qualitative studies. Full papers should be sent to Professor Marin Marinov (marinov@id.aau.dk) by 30 April 2015.
The manuscripts should be no longer than 9000 words, double spaced (including references, tables, figures and abstracts) with a margin of at least one inch (2.54 cm) on all sides. The pages of the manuscript should be numbered throughout.
Each manuscript has to be accompanied by a statement that it has not been published and has not been submitted simultaneously for publication elsewhere. Authors are responsible for obtaining permission to reproduce copyrighted material from other sources. All accepted manuscripts, artwork, and photographs become the property of the publisher.
